RESOLUTION NO. __ §2-48
CITY OF CENTERVILLE, OHIO

SPONSORED BY COUNCILMEMBER __ J.\r, Stou = ON THE
154 DAYOF _{uwe , 1998.

A RESOLUTION AUTHORIZING THE CITY MANAGER
TO ENTER INTO AN AGREEMENT WITH THE
CENTERVILLE CITY SCHOOL DISTRICT BOARD OF
EDUCATION, AND THE WASHINGTON TOWNSHIP
BOARD OF TRUSTEES TO ENGAGE THE SERVICES OF
JOINT VENTURE ADVERTISING AND
COMMUNICATIONS, INC. FOR THE DEVELOPMENT
OF A MARKETING AND IMAGE CAMPAIGN.

WHEREAS, The City of Centerville, Centerville City School District Board of
Education and the Washington Township Board of Trustees (The Community) desire to
enter into an agreement with Joint Venture Advertising and Comimunications, Inc.,
(JVAC) for the purpose of developing a Marketing and Image Campaign, and

WHEREAS, the total cost for services rendered by JVAC shall not exceed
$150,000.00 and shall be shared equally by The Community. =,

NOW THEREFORE, THE MUNICIPALITY OF CENTERVILLE HEREBY
RESOLVES:

Section 1.  That the City Manager is hereby authorized to enter into an
agreement with the Centerville City School District Board of Education and the
Washington Township Board of Triistees to engage the services of Joint Venture
Advertising and Communications Inc., for the purpose of developing a Marketing and
Image Campaign, at a cost to the City of Centerville not to exceed $50,000.00, said
Agreement attached hereto and made a part hereof, and marked Exhibit “A”.

Section 2.  This Resolution shall become effective at the earliest date allowed
by law. '

PASSED this (5A\_dayof __ doue , 1998.




YA

Mayor & City- of Centerville, Ohio
ATTEST:

Clerk of Council, City of Ceritérville, Ohio

CERTIFICATE

The undersigned, Clerk of the Council of the City of Centerville, Ohio, hereby
certifies that the foregoing is a true and correct copy of Resolution Number_ \3-9¢
passed by the Council of the City of Centerville, Ohio, on the \s4, day

of Jviae, , 1998.

020 NP e 20
Clerk of Council Q

Approved as to form, consistency

with the Charter and Constitutional Provisions.

Department of Law 3
Robert N. Farquhar :
Municipal Attorney




Bxhibit "A"

AGREEMENT

THIS AGREEMENT is entered into this day of

. 1998 between the City of Centerville, oOhio

(hereinafter “city"), the Board of Education of the Centerville
City School District (hereinafter “Centerville Schools”), the
Board of Trustees of Washington Township, Ohio (hereinafter
‘Washington Township") (collectively referred to as “Centerville-
Washington Township Community” or “Community”) and Joint Venture
Advertising and Communications, Inc. (hereinafter referred to as
“JVAC") .

WHEREAS, the Centerville-Washington Township Community
and JVAC desire to enter into an agreement for a marketing and
image campaign, the scope of which is more specifically described
in the attached Exhibit “A" (hereinafter “Marketing Campaign");
and ) 2

WHEREAS, the parties deem it to be in the best interests of
Community to perform the Marketing Campaign in conjunction with
one another; and

WHEREAS, the Community desires.to divide the cost of the
marketing and image campaign equally among themselves;

NOW THEREFORE, for valuable consideration, the receipt of
which is hereby acknowledged, and for the mutual covenants
hereinbelow set forth, the parties agree as follows:

1. JVAC shall perform all the services necessary to carry
out the Marketing Campaign set forth in Exhibit “a",

2% The total compensation for the services provided by
JVAC to the Community shall not exceed One Hundred
Fifty Thousand Dollars ($150,000.00), payable as
follows:

(i) JVAC shall provide its invoice for services



rendered to Centerville Schools from month to
month.

(ii) Any additional compensation shall be paid only by
agreement of all the parties.

: Centerville Schools, City and Washington Township agree
to divide the costs of said Marketing Campaign equally.

4, Upon receipt of a copy of the invoice provided to
Centerville Schools above, City and Washington Township
shall pay their respective portions of said invoice to
Centerville Schools who shall remit the total payment
to JVAC pursuant to the terms of this Agreement.

5. City, Centerville Schoecls and Washington Township
warrant and represent that all steps necessary to
ensure that funds are made available in their
respective budgets to satisfy the obligations of this
Agreement have been taken.

6. The Term of this Agreement shall be completed by
December 31, 1998,

7. The parties reserve the right to limit the scope of
services to be provided by JVAC.
IN WITNESS WHEREOF, the parties hereto set their hands to

this Agreement, this day of , l998.

SIGNED AND ACKNOWLEDGED CITY OF CENTERVILLE, OHIO
IN THE PRESENCE OF:

By:
Title:

BOARD OF EDUCATION OF THE
SCHOOL DISTRICT OF THE CITY OF
CENTERVILLE, OHIO

By:
Title:




BOARD OF TRUSTEES,
WASHINGTON TOWNSHIP

By:
Title:

JOINT VENTURE ADVERTISING &
COMMUNICATIONS, INC.

By:
Title:
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MARKETING AND IMAGE CAMPAIGN FOR THE

CENTERVILLE-WASHINGTON TOWNSHIP COMMUNITY

PRESENTED BY:
JOINF VENTURE ADVERTISING

AND COMMUNICATIONS, INC.

JULY 25, 1997
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-promotion director, progrum director and necount executive from WHIO/WHKO Radio. In her years
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JOINT VENTURE ADVERTISING & COMMUNICATIONS, INC.

EXPERIENCE AND QUALIFICATIONS

Joint Venture Advertisimg & Communications...offering versatility and creativity at a reasonable price.

Our three partner agerncy is not the biggest agency in town...but we doubt if anyone has the combined
variety of experiznce that Joint Venture Advertising possesses.

Jomnt Venture Advertising & Communications is a full-service advenising agency oflering totzl
marketing capabilities, including but not limited to: an layout and design for newspapers ads,
magazine ads. billboards, brochures, and direct mail picces: corporate identities (Jogos); television and
radio commercial production; video production; jingle preduction; music and messages on hold, public
relations campaign development; and media buying of all types

Judy Wheeler, your prospective project manager, is a former rudio personality, masic director,

in radio, Judy speciulized in station and client promotions and third party event parinerships. In

addition, Judy has been very active in the Dayron Advertizing Club, including serving on the Board of
Directors for three years  Judy is the recipient of numeraus awards in the industry, both fromn her 1
years of radio broadeasting and at Joimt Venture. Judy's clicnts utilize ali creative aspects of the :
agency, from print projects to pubhc relations and from radio to television. 1

Larry Bailey, Judy's original partoer at Joint Venlure Advertising since the company’s inceplion in
1989, hus won 15 Emmy nominations for music and television production... and possesses 8 regional
Emmy statues. Larry co-produced und hosted his own TV vani=ty show ar anc stage, and currcatly
serves as producer, director and production manager for all in-house audio and video projects. Lamry Lt
heads up FlyBoys. a subsidiary company that broadeasts major air shaws for television stations in
some of the nation’s largest markets. His creativity in the area of industrial, commereial and
promotional videos is his prime passion.

Steve Snyder has spent his 25 years since college in broadeusting and in the agency business. While |
Steve has botli an on-air and saks background in both radio and TV, his real strenggth is in the art of
television. Prior to becoming a partner at Joint Venture with Larry and Judy, Steve was Local Sales
Manager at WHIO-TV. Before that he spent 11 years as an account executive, winning several
awards as Account Fxecutive and New Business Developer of the Year. 1n 1995, Steve was voted the

Dayton market’s top Sales Manager in a survey conducted by Cox Broadcasting, the station’s owners
in Atlanta, Georgin

Wath this vast fevel of experience and & strong accent on promotional know-how, the Joint Venture
puwrinership tewn is capable and motivated to craft and execute a directinnal marketing plan for Lhe
Centerville-Washington Township Community,




May-19-88 03:02P Centerville Board Office 9374386057 P.04

‘May-18-88 03:11P Jdoint Vanture Advartising 8372283203 P.0a
L A W e N v ] i S e P sy e i - ORI ICUSTRUAY TR ) SR PN G WG PO ¥ B Y T e

RECENT LIST OF SELECT MARKETING CAMPAIGNS BY

JOINT VENTURE ADVERTISING

198% throupgh 1797 (ity of Centerville
Responsibie for.
* Select projects for The Golf Club at Yankee Trace and the
Gallery Restaurant
- magazine and nowspaper ads and placement
- tlevision conunercials and placement
- radio commercials and placement
* Music and message on hokl programs for the Municipal
Building and The Golf Club at Yankee Trace

1996 and 1997 Great Traditions/the Golf Club 3t Yankee Tiacr
Responsible for:
* Assisting in marketing plan, including.
~ newspaper ads and plcement
- redio commercials and placemenn I
- brochure and project development
* Girand QOpentny planing and execution

1996 and 947 L nised Stptes Alr gnd §rarde Shaw
Responsible for

* Selling sponsorships

* Complete marketing plan, including:
- television commercials and media placement
- radio commercials and media placement
- newspaper ads and mediz placement
- extensive promotional partnerships

* Complete public relabons curmpaign

1995 through 1997  Davton International Airport
Responsible for:

* Creation and production of printed annual report

* Creation and production of free-standing display at Terminal
Building of Dayten's role in the history of aviation, featuring
Orville and Wilbur Wright

* Creation and production of iwo marketing videos for nstions)
usc
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199¢ and 1997 Ascent Solytions, Inc.
Responsible for

* Creation of diffcrent direct mail pieces used as sales tools
* Creation of product line eatalog

1996 und 1947 Davion Spord Fishing. Trasrel & Outdoue Show
Responsibic for

* Selling prescnting sponseeship (Mian Valley Dodge Dealers) i

* Compilete marketing plan. including:

- television commercials and media placement ' i

- radio comumercials and media placement

- newspaper placemont

- pramotional partnerships

- feature developments [
* Complele public relations campaign |

1996 and 1997 Dayton ome & Garden Show
Responsible for

* Sclling presenting sponsorship (Rank One)

* Complete marketing plan. including:
- television commorcials and media placement
- radio conmumereials and media placement
- ncwspaper placement
- promotional partnerships
- feature developments

¥ Complete public reiations campaign

1996 and 1997 Carrier Poulers
Responsible for.
* Spring and Fall marketing plan, including:
« pewspaper ads and placement
- radio placemcnt
- television commercials and placement

199G and 1997 Sutten O crhalwer & Schafer
Responsible for.
* Annual marketing plan, including:
- televisivn commeraials and placement
- pramational planning

1996 and 1997 WGETZWING Rudin
Rasponsible for
* Television comumercials and placerment
* Promwtional partnerships
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1995 und 1996 Sinclaic Community Coltepe and the Davton Teoliag and Machining
Association
Responsible for. -

? Creation and production of two vidcos 1o promote the
induslry as a carcer field for junior high and high schyol
students

1497 The Rall Park Sporfs & (Games i
Respansible for
* Armual macketing plen, including:
- television commercials and placement
- newspaper ads and placement I
- brochure develapment
¢ Public relations

1997 Supphy One
Responsible for

* Annual marketing plan, including:

- budgeting

- brachure and collatersl matertal
- media planning E

A i

- vendor partnerships

1997 Duggan Homes, Iac.
Respunsible for;
* Creation and placement of newspaper nds
* Creation and production of diffirent brachures used oy sales
tools

1996 Daveon Montgomeny County Comvention & Visitors Bprean

Responsible for.
* Developing & video for the Bureaw’s national marketing efforty
* Developing a second, specialized video for the Tourism
Division

1996 Carrolt High Schoul
Responsible for
* Creation and proaduction of brochure to promote enroliment
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AMARKETING AND IMAGE CAMPAICN

FOR THE

CENTUERVILLE-WASHINCGTON TOWNSHIP? CONAUNITY

Joint Venture Advertising & Comumunications proposes to creaste, develop, and coordinalc an
extensive, multi-faceted image marketing strategy for the Centerville-Washington Township
Comrmunity, This 12 month effort will include all aspeets of a compechensive marketing plan.

Owr scrvices will inctude development of a Ltheme that will be central 1o all components of the strategy. l
The Centerville-Washington Township Community is a diverss graup of citivenry with a strong sense

of achievement and comnwnrity. The area affords future housing and business develapers unigue
“opportunitics to be pant of & heritage of success.

Owr company sees this project as a multi-faccted effort that will utilize several tools to develop and
aecentuate the ultimate goat of the campaign.

Joint Venture will use the same methodology employed in execuiing the successful promation of
projeets for clients such as The Tnited States Air and Trade Show, the DRayton Home & Garden
Show, the Dayton Sport Fishing. Travel & Quidoor Show, and the Payton/Montgoniery County
Convention & Visitors Bureau in the implementation of the Ceaterville-Washington Township project.

it is impossible to propose the work that may be completed within u designated budgel without
meeting with the client to deteonine needs and desires for completion of the project. The cotnplexity
of cach component will dictate the percentage of budget required for completion.

For example, the length of a video impacts the budget -- a five-minute video may cost only two-thirds
of the dollar amount of o ten-mindle video. Brochures vary greatly in cost, depending on the number
ol ink colors. number of photographs used, number of pages, linished size of the brochure, and paper
selection,

While we cannot give you u blind proposal for $50,000, $75,000 and $100,000 respectively, we can
give you samples of our past work and share with you the budger on each project (unless contractually
forbidden by a partieular chent).

We would like to meet with you to get a beiter understanding of your needs -- How many print ads?
How many printed brochures? Four-color process or two-color desipn? Video concepts...do we need
1o rent a helicopter? Do we have any existing video foolage that may be imegrated into your project,
gaving you money? What is your demographic? Whao is your target market? What time of year is
mast eppropriate thr your radio campuign’?
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Thesc are just a few of the questions we need to ask to better understand your goals and determine the
budger required for each component. Regardless of your budget amount, you may be assured of two
critical factors - we will stay within your budget constraints, and we will deliver on time.

Our payment schedule for prajects of this magnitude is simple: anc-third due upon assignment of the
praject, one-third due upon receipt of project, and the final third due within 30 days of project
completion. Appropriate invoices will be supplied prior 10 each payment.

As the client, you are the owncer of alt materials, However, Joint Venture Advertising retains the
master copy of all materials for duplicate runs and demonstrative purposes. Should the cliem desire to
retain 2 master copy of any or all components, there will be additional expenses incurred to produce
the secorul master copy or copies needed.

Joint Venture Advertising has enjoyed a surcessful working relationship with the City of Centerville
on u variety of projects since 1989, ard we hope to continue the relationship by creating and
producing & terrific campaign for the Centerville-Washington Township joint effort. Please allow us
the npportunity to meet with you and shaw you our wares...we think you'll be impressed with our
capabilities and creativity!
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