
RESOLUTION NO. I S-'l8 
CITY OF CENTERVILLE, omo 

SPONSORED BY COUNCILMEMBER _j--=--· \ra..a.•-~--=--o-"'_'<-____ ON THE 
l S" +1,,, DAY OF -~"""'v_"'-c...;v=--------'' 1998. 

A RESOLUTION AUTHORIZING THE CITY MANAGER 
TO ENTER INTO AN AGREEMENT WITH THE 
CENTERVILLE CITY SCHOOL DISTRICT BOARD OF 
EDUCATION, AND THE WASHINGTON TOWNSHIP 
BOARD OF TRUSTEES TO ENGAGE THE SERVICES OF 
JOINT VENTURE ADVERTISING AND 
COMrvfUNICATIONS, INC. FOR THE DEVELOPMENT 
OF A MARKETING AND IMAGE CAMPAIGN. 

WHEREAS, The City of Centerville, Centerville City School District Board of 
Education and the Washington Township Board of Trustees (The Community) desire to 
enter into an agreement with Joint Venture Advertising and Conitnunications, Inc., 
(N AC) for the purpose of developing a Marketing and Image Campaign, and 

WHEREAS, the total cost for services rendered by N AC shall not exceed 
$150,000.00 and shall be shared equally by The Community. 

NOW THEREFORE, THE MUNICIPALITY OF CENTERVILLE HEREBY 
RESOLVES: 

Section 1. That the City Manager is hereby authorized to enter into an 
agreement with the Centerville City School District Board of Education and the 
Washington Township Board of trustees to engage the services of Joint Venture 
Advertising and Communications Inc., for the purpose of developing a Marketing and 
Image Campaign, at a cost to the City of Centerville not to exceed $50,000.00, said 
Agreement attached hereto and made a part hereof: and marked Exhibit "A". 

Section 2. This Resolution shall become effective at the earliest date allowed 
by law. 

PASSED this l.S \-\ri day of __ ~ __ '-'_\."'-'-'--"-------...J 1998. 



TTEST: 

Clerk of Council, City of Cen rville, Ohio 

CERTIFICATE 

The undersigned, Clerk of the Council of the City of Centerville, Ohio, hereby 
certifies that the foregoing is a true and correct copy of Resolution Nwnber l3 ,9. i 
passed by the Council of the City of Centerville, Ohio, on the , ; °"' day 
of ~V\t\."c.- • 1998. 

Approved as to form, consistency 
with the Charter and Constitutional Provisions. 

Department of Law 
Robert N. Farquhar 
Municipal Attorney 



AGREEMENT 

THIS AGREEMENT is entered into this day of 

-------, 1998 between the City of Centerville, Ohio 

(hereinafter "City"}, the Board of Education of the Centerville 

City School District (hereinafter "Centerville Schools"), the 

Board of Trustees of Washington Township, Ohio (hereinafter 

"Washington Township") (collectively referred to as "Centerville­

Washington Township Community" or "Community") and Joint Venture 

Advertising and Communications, Inc. (hereinafter referred to as 

"JVAC"). 

WHEREAS, the Centerville-Washington Township Community 

and JVAC desire to enter into an agreement for a marketing and 

image campaign, the scope of which is more specifically described 

in the attached Exhibit "A" (hereinafter "Marketing Campaign") ; 

and 

WHEREAS, the parties deem it to be in the best interests of 

Community to perform the Marketing Campaign in conjunction with 

one another; and 

WHEREAS, the Community desires to divide the cost of the 

marketing and image campaign equally among themselves; 

NOW THEREFORE, for valuable consideration, the receipt of 

which is hereby acknowledged, and for the mutual covenants 

hereinbelow set forth, the parties agree as follows: 

1. JVAC shall perform all the services necessary to carry 
out the Marketing Campaign set forth in Exhibit "A". 

2~ The total compensation for the services provided by 
JVAC to the community ~hall not exceed One Hundred 
Fifty Thousand Dollars ($150,000.00), payable as 
follows: I 
(i) JVAC shall provide its invoice for services 



rendered to Centerville Schools from month to 
month. 

(ii) Any additional compensation shall be paid only by 
agreement of all the parties . 

3. Centerville Schools, city and Washington Township agree 
to divide the costs of said Marketing Campaign equally. 

4. Upon receipt of a copy of the invoice provided to 
Centerville Schools above, City and Washington Township 
shall pay their respective portions of said invoice to 
Centerville Schools who shall remit the total payment 
to JVAC pursuant to the terms of this Agreement. 

5. City, Centerville Schools and Washington Township 
warrant and represent that all steps necessary to 
ensure that funds are made available in their 
respective budgets to satisfy the obligations of this 
Agreement have been taken. 

6. The Term of this Agreement shall be completed by 
December 31, 1998. 

7. The parties reserve the right to limit the scope of 
services to be provided by JVAC. 

IN WITNESS WHEREOF, the parties hereto set their hands to 

this Agreement,.· this 

SIGNED AND ACKNOWLEDGED 
IN THE PRESENCE OF: 

day of ------' 1998. 

CITY OF CENTERVILLE, OHIO 

By: 
Title: 

BOARD OF EDUCATION OF THE 
SCHOOL DISTRICT OF THE CITY OF 
CENTERVILLE, OHIO 

By: 
Title: 



BOARD OF TRUSTEES, 
WASHINGTON TOWNSHIP 

By: 
Title: 

JOINT VENTURE ADVERTISING & 
COMMUNICATIONS, INC. 

By: 
Title: 
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JOINT VF:NTt.lRF. t'\DYERTISING & C<nl~ft lNJCATIONS, INC. 

~xeERl[~CE A '\D QllALIFICA l JONS 

Joit1t Venture Advc:11isin~ & Comrnunkations .. . ot'fering versarility nnd creativity at a rc~sonabl~ price. 

Our three partner as,i_cncy is not the bigge~l agen-:y in town ... hut we d<'ubt if anyone hu.-; the combin~d 
\."r:lriety of experien\!c th.a! Joint Vtnture Advertising pt)~se?>~t>~. 

Joint Ventur~ ,\dvcrtising & Comrnw1icuti(•n~ is a full•S..."'r\'ic~ l!dvenising agency offoring 1<.,t1d 
muk~ting capnbilities, .inc1Ud1Jli! but not lintlted to: art laruul and design fol' newspapers ads. 
magazine ads. billbo!!rds, brochures, and direct muil pi~c<;s: corporate idt:ntilies (logoi); television anJ 
radio cummcrcial pro'1u1;tio11; video production: jingle- productiun; mu!lic and mc~s.1gts 1:m hiJ)d : public 
r~l;uicms campaign de,.'eloprocnt; antl media buyitig of all t ypt'S 

Jud)' \\.1ictkr, your prosp<:<:tivc projtct manarc:r, is :t former radio ~rsou,'llity, mil.Sit director, 
·promotion director. progr.!ffl dircctQr and nccounl t!>C~cutive from WHlO/WHKO Radio. ln hc=r )·c:ars 
in radi"· Judy sp1:dali1.ed in stAtion and clir:111 promotiortS and third party evc."Ilt parlnChhips. In 
add;1ion. Judy has been very acth,r. m the Da)1on ,\dvcrti:,ing Club, indudizlS s~rving on the &,arc.I ~lf 
DireclMS for three yean; Judy is the recipient of nulllerous awards int~ industry, both from her 
)'cars or ra.dio bruadca~tint?, and at Joint \'imturc::. Judy's client:. utili.r.e ull crcativ~ aspcl·ts llfthe 
aeency, from print projects to puhli<: relations and from radk1 to television. 

Larry .Bailey, Juuy"s original partocr al Join\ Venture Adveni~ing sinct- the l'~mpany's inc~tinn io 
1989, hus wnn 15 EtDm}' nomin:llion!i Jen music and television production ... and posscsst~i; 8 rcgkmal -:: 
Emmy statue~. Larry co-produced w,d hosted hi.s own TV varid)' show ar one stagt, and currently 
:l-1:rves as producer, director and production manager fM ull in-house audio and vid~o projects. Larry 
heads up Fly Buys. a sub.'iidfary company that broadcasts ntaj{.lr nir sh11\\S for t-ele\i-,;ion stnLions ir, 
som~1 of 1.h~ natk111•s largest markets. Hb, crrath,ity in the a.rea of industrial, commercial and 
promotional videos is hi'- rnme passion. 

Sttvc Snyder has spent hi~ 25 years since ~ullc:gi: iu broad~!!s1ing and in the agl~n~y business 'While 
Steve has both an on-air and sa~i. haclcground in both radio and TV. his rc:-sl slreni,1h i; in the 11rl of 
tele;~kin. Prior to ~coming a partner at Joint Vt'.nturc with Larry and Judy, Steve was Loi.al Sales 
Man.igcr at W.HIO-TV. Btfore that he spenl 1 l years ns an ac,~m1111 executive, winning several 
aword!i as Acc<mnt Executive unJ Nr.w Ru:,;incss Ocvck>~r of the Year. Jn 1995, Steve was vokt.l lhc 
Dayton mLlrkct's top Sales Manag'--r in a 5un·cy conJu<.:tcd by Cox Broadc~ting. the s1a1inn's uwncr=i 
in Atl3.11l3, Ckoq;iit. 

Wdh lhi'> vnst fev~l of C><.pcncncc o.nd A str,mt: a1..'.c.c:nl au pro~>t1011Al 11.now-tiow, ch~ Joint V ~nturc­
purlnt:rshifl team is capabl1:: 11nd moti,·atcd lo craft and cx~-,:utc n dirt>i:linnal nl.uketing plan tm Llll' 
C:'.t!nterville-Washington Township C()mmUnily. 
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Rf.Ct.:l\'T LIST OF Sf.Lf:CT J\1ARKfTING CAMPAIGNS B\' 

1989 throu~t• l?~>i Cih or Ct:91er,;iJtl' 
Responsible for. 

• Select ptojs!ct3 for The GoJf Club at Yunkte Tr.uce and th!! 
Gallc:11· Restauranl 

• maga2i.nc and newspaper ads and pbcemc:nL 
• 1dr;-.isio11 (()0UJ'l'!l'Cia!:; and placement 
• r11dio co.r:nm~n::ials and p!accmcnt 

• Music ~nJ fTl<:!,_');1g1i on hold progrtim.s fllr th~ Municipal 
Building and The Gulf Club at Yankee Trace 

l'J'H, and l~<Ji' Gl't'Hf l'r.11.dition'.'i.''fhr GolfCiuh 21i ,·anl.u Trnr-r 

19% anrl r9•-1; 

Respunsible fnr: 
• AssLc;ting in m..vkc:.tiog plrul, including: 

• nc~wspapc:r ad~ and placement. 
• rndio couunercials and pbcemem 
• brochure and project development 

• Granu Op~nini pb1111ins and C~«.Ulll.llt 

l nih·d Stllfl', Air .truS ·1 nur,· Shr111 

R~J>onsiblc for. 
• Selling sponsorships 
• Complete m:irketing pla., 1 including: 

- televh.icln ccimrrlr.'rcials a.nd medfa plac-ement 
- radio commercial~ and media placement 
• ocwspaper ads and media placement 
• el\1en.sivc promotioMI partncnhip:. 

• Complete public reJation.-; cump:iign 

1995 lhrough 1997 n~,·ton lnltrnalionnl Airpt1rl 
Responsible for: 

• Creation and production of printed a.'lll.Ui".l rcpon 
• Creation and production c1f frc¢•standing displily at Terminal 

Building of Dayton's role in the hiiitory of a\'iation, fcaturis1B 
Orvilk and Wilbur Wrighr 

• Cr.:ation and production of iwo rMrkcting videos tc1r natforu1I 
use 

---••- • .,.,.,,._ ._ ,-. _ _.•---•a-••---•--•" • •--•-- - ---.-..... , __ ._ .. , "'II • ~~ ._ ,._ ,..,. _ . _.......,.. __ _,.. __ .,._ ____ """"'"!Ii!" ...... 
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l996 and 1997 

199(. lllld 19'17 

l 'J'UJ :rnd t 997 

199611nd 1997 

19% Nnd 1.997 

199G and 199'7 

&S1.P.Liiotution!., lnc. 
Responsible for: 

• Cr:::ation of difforent direct mail picct:S used as sales tools 
" Creation of pmducl line catalog 

0;\Ytou S11011.!':.h!1iu1:._!p\, el & Ouuh,u1 Shem 
Rcsponsibfc for. 

• Selling prl!scntiug .spo1i::-1.1r~hip (Miami Valley Dodge Dealers) 
• Complett! marketing plan. indud.ing: 

• television commercials and metiiR plac¢Jl'te11t 
- radio conunr:rcial:i and rr-:dfa plac~ment 
- ncw~pa~, placcrn~nt 
- promotional p-dl1ncrships 
~ feature developments 

• Compl~te public rl!l3tions campaign 

U:l\1011 Uomr & G:irdC'll Sho"~ 
R~ponsibk for: 

• Selling prcS1:11ti.ng spon'lorship (Rw1k Ont;) 
* Compl~tc markctirtg plan. indudiI~: 

• tdc ... i~iun commi.~~ls Md n~di.o pluc(:mcn( 
- radio comnl(tda!~ and ~dia placement 
- ncwsp.'\pcr placement 
► promotional partner-ships 
- ffamre developmenls 

• Complete publk: reuuions campaign 

Curicr Dc11 l~rs 
ResponsibJe for. 

• Spring and Fall marketing plan. including: 
• newspa~r ads and placement 
- rildio plac~mcnt 
- tdi:visi1m commercials and placcmi:nt 

Suw,n 0\ rrhohrr 8. ~dwfft·, 
Re~ponsihle for. 

• Annual nurkt:lin£ plan, including: 
• tc:lc:vi.siun comrnc:1ciali. and placen~nl 
- prom01ional pl,'lnning 

.WGTZ.IWl~G R~tliu 
Responsible for 

• Television commercials :md placement 
• J>romotion.al partocrships 

•-r-•--•.-... -• .... •~•,.•~"I.-\,,----•••._,••--•------••----------------..---
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1996 

S!nrln.ic Cnnununilf Col!L"et :rnd thr- l}.:a\'ton Toolin: and M11.chinin1?. 
As'5ocintion 

R~1Xmsibli.: fo, : 
" Creation and production of two videos to promote the 

induslry as o. car~"'r fidd for junior high and high sc.:hvol 
slu<l~nts 

l'hr 0;1111':n._ ";tlnr(\ ~ (;ilmC < 
Responsible for 

Su1mly One-

• Annual rn:1rkcti.'lg plan. including: 
- tele1,ision commercials and placement 
- n~wspaper ads and plac.emeru 
~ brochure development 

& Public relatfous 

Responsible for. 
• An.,u:il rr,..1rketing plan, including: 

• budgeting 
- brochure and <:ollaterul mat~rial 
- media planning 
- Yendor partnerr.hip~ 

Duce~1i' Hort1<-i,1 In,•. 
RespoMibte for: 

._ Creal.km and placement nftw.W!rpaper »ti:-
• Creation nnd prodoction of difll:rcnt br(1chures u~cd Q.'i sales 

tools 

D:wton 1\1 opffOIJl~t)' Coun h (grn s;nrion & \ 'isifo11 n, lr£jH~ 
~e:sponsible for. 

• Th:velop.ing a video for the Bureau's nation.11 marketing efforts 
• Devek,piog a stcond, specialr.ud video for the Touri!im 

Divisl('ln 

Qrrroll Hi~h..fu:b.!!ill 
Responsible for· 

* Creation :ind production of brochutc to promote enrollment 

__________________________ .., 
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/\1ARKETINC AND 1:\tAGE (",\l\1JJAlG:\ 

FOR Tlit-: 

Joint Venture Adn:rtising &. Communic:uion.s proposes to crcau:, dc:ve]<)pt and CO{iidinatc an 
e:i.lt:nsivc, multi-faceted image: markclinl! :itralcgy for lhc Ccntcn·illc-Was~ton Township 
Cornrnunily. This l 2 month effort will include all a,;p~cls of a comprehensive marketing plan. 

Our )Ctvices will include devdc,pm,ml of a Lh~~m~ 1ha1 will be central to all components of tile strat~gy. 

The Centerville-Washington Township Community is a dive.rs~ group cifcili1.enry \ltith 111..Lrong sen~ 
Qf ocblevement and curnmunity. The 3TC,'l .!.!fords future housing and business developers uniqu¢ 

· opportunitk-s to be p:m of a heritage of su1:c<.ss. 

Our c.ompnny se~.;; this prnjecl as a multi-faceted effort Illa! will utili:t.e s,:,•er.il tools to dcvclup and 
acr.l~nt.ua.tc the ultin:uue goal of Lhe camp:iign. 

Joint Vemure will use th,~ same methodology employed in executing the successful promotfon of 
projt:cts for clicms such a..c; .The UciJed States Air and Trad~ S_ho~·. the P.a;1.o.n H91~ -~ Ga~!:1c" 
~~. the f)a)1on .s.n_o.rt Fiib.ins.JJ..~~L&..Q.Uld.Q.9.t..Sm~. and the )laj19n/Mc;mt_g~.!)~.Q~Coumv 
r(1o~cnlion &; Visitors Bureau int~ implcn11:ntaiion of the Ccotl!rvillc-Washington Town.ship projccl. 

It is inipo$~iblc to J>roposc the work that may be comp~t4!d within u dt:l>iinat(d budget with1>ul 
mcl!ting with the client to dett.-rrnim: needs l1Ild Llcsircs for complt:tion of the project. The complexity 
of c:\ch component will dk-late tl"k! pcrcentag~ of budg~r re-quired for completion. 

for example. tht tenglh of a video impacts the budget •· a frve-minutc 'rideo may cost only two-thirds 
of the doUar amount of a Len-minute video. Brochures va.")' e,rcady in cost, depending on the number 
,,fink r.ol,;rs. number of rihotograph.s used, number of paie.s, linislu:d si/z of Lht hroc-hure, and paper 
~elt!CI inn. 

\1/hik we carmot gi..,c: yuu u blind proposal for SSO, 000, $7 ),IJ00 ruld S 100,000 re~pecfrv~ly1 w.-: QD, 

give you samples of our past work and MW<'. with you the hudger on each project (unless contractually 
forbidd..:n by a particular client). 

We would like to mcr:t with you 10 get a bcucr 1t.ndcrstandin£ of yuur needs.- How many print a.ds'? 
How many printed. brochures'? Four-color proc-e!;s or twc>ocofor dcsitn? V.,;Jco concepts ... do we need 
to rent a helkopler? Do we ~\'C. any existing video foolagc that may be imcgrati:.d into your pro~l, 
saving yo\l money? 'Whal i" your d~mographk? Who i-. your target nmkct? \\'hat time ufyear is 
ioost appropriate for yoW' radio cmnp:iiign'l 

-------- ----....,a--~-----·-·-------- ------------.,-
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These arc just a few oflhe questions we ne~d to ask to bcm•r understand your goals and detenninc the 
bu,lget required for each component. Rt!gnrdlcss of your budget amount, )-OU m.,y be assured of two 
criLical tactms •• we ~Lst.iy within your budget conslra.ints. ~J we ~:ill dicli-.-er on ti.mt!. 

Our payment schedule for projecls of this magnitude is s.i:mpk: one-third due upon assignment of the 
project, one-third dut upon receipt of project, and the final third due within 30 days of project 
completion. Appropriate invoices will be supplied prior to each payment. 

As the dknt, you an.• the O\\ncr of ali mat~rials. Ho\\--ever. foint Ven111re Ach·erti.<.ing ret!iru: th<' 
mister copy ofall 1naterial!\ for duplicate runs and dcn-JOo.'1rative purpt,ses. Should the client desire to 
rcraio a m.1ster copy ofany ur aU comp-:menls, thern will be addicional expenses incurred to produce 
the sec.;und ma.-;ter copy or copi~s needed. 

Joint \;enturc Advertising has enjoyed a sut·ccssful v.orking rclaritmship with the City of Centerville: 
on IL variety of pro)ects since 1989, lllld we hop1: to coulinu~ the relationship by creating and 
producing a terrific campaign for the Centerville• Washington To\\T.iShip joint effort. Please allow us 
the oppi)rtW\ity to meet with you and show you our ware'i ... we think y<>u'U be impress~d with ow 
capnbi1itie:; and creativity! 


